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Relevance, Acceptance and Implementation of Non-profit PR in Modern Media Societies
Against the accelerating processes of digitalization and globalization it can be plausibly argued that modern media societies in their increasing complexity mean new challenges to the public relations function in terms of the new tools available, the credibility of PR messages and communicators, the growing variety of stakeholders, etc. However, it is not clear at all what are the particularities and challenges especially of non-profit-PR (e.g. for universities, public associations or initiatives, etc.) in contrast to commercial public relations in this context – neither are general definitions of the term “non-profit-PR” and regarding its specific characteristics (communicators, stakeholders, tools, aims, etc.) satisfactory, yet. We at least do have to assume that non-profit-PR – which is at the same time assigned a very important role within the formation of public opinion and still is believed to be performed on a lower professional level with smaller budgets than commercial PR – in modern media societies will have to face various challenges to its relevance, acceptance and implementation.
The course at VIU will be designed as a three step concept: Firstly, two days of the blocked seminar at VIU will focus on theoretical aspects of non-profit-PR. Then students will do short presentations about specific theoretical questions, definitions, approaches and perspectives on the relevance, acceptance and implementation of non-profit-PR in modern media-societies which will be further discussed in class considering both the latest German as well as the latest international publications on the topic. In doing so, the seminar aims at three main purposes: a) We want to deliver a comprehensive introduction into theoretical aspects of the topic, b) we want to critically analyze existing theories from the social sciences point of view, and c) we want to develop together a systematization of these aspects. Secondly, students are supposed to work together in working groups for one day to together deepen their work on their specific projects/case studies. Students will find opportunity for discussions about their case studies against the background of the theoretical implications discussed so far. Thirdly, the last two days of the seminar will be dedicated to the presentation of the students’ case studies. Those case studies will describe and analyze in detail certain national and international examples of non-profit-PR e.g. campaigns run by Amnesty International or UNICEF, and are meant to illustrate the particularities and challenges of non-profit-PR in contrast to other types of public relations. The analysis of different types of non-profit-PR will lead us to testing of theoretical aspects for their transferability to the conditions and circumstances of real PR practice.
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