April 21 – 27, 2002

Journalists’ professional roles and their impact on news selection and presentation

Aim of the course and analytical description:

From its very beginning, communicator research has investigated how journalists select and frame news items from an abundant quantity of daily events. Early research focused on the journalists as “gatekeepers” between reality and the audience. Especially individual factors of news selection such as personal involvement in certain topics, attitudes and professional roles received some attention. This research tradition has subsequently been complemented by a system-oriented approach that put forward non-individual aspects restricting freedom of journalistic action. Shortage of publication space, pressure of time and general limitations of the journalistic organization were considered as some of the most important predictors of news selection. Looking back, journalists’ attitudes towards their job and their conception of their professional role have been measured and described. Yet, their impact on news selection and presentation has never been investigated systematically. The seminar approaches the problem by covering the research field theoretically and empirically. In the first part, each praticant will present a theoretical paper on gatekeeper studies, theories of human action and empirical-methodogical aspects of measuring attitude and opinion. In the second part, the participants will develop designs and instruments to approach the problem empirically. 
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