October 08 - 12, 2007
Medial appearance and reception of politics in information society
Since the 1980s, the processes of mass communication which contribute to public opinion in modern societies have undergone fundamental changes. These shifts account for contemporary forms of mediated political communication, with television being the leading medium of this era: (1) the appearance of politics disseminated by the media is not restricted to the genuine realm of political journalism any more, such as news and political TV magazines, but encompasses genres traditionally categorized as entertainment. (2) At the same time, a growing body of empirical research indicates that especially those members of the audience, who do only show limited or no interest in politics at all, assemble knowledge on political issues, actors and institutions by using primarily media content classified as a-political entertainment.

The seminar is aimed at integrating these two perspectives – new forms appearance of politics disseminated by the media (1), and the empirical evidence on media use and political media effects (2) – in order to develop new empirical research designs, which consider the mutated conditions, forms and patterns of political communication in information society.  

The proposed seminar is part of a larger module within the newly introduced Master study program “Mass Communication” at Munich University. The module’s study goal is twofold: First, students should become acquainted with the existing body of theories and research. This unit will be taught in a preliminary seminar scheduled for the summer term 2007 at Munich University. Second, participants will be required to develop alternative methodological designs to study the various appearances of political communication and media use of political content, based on the criticism of the existing empirical evidence and theoretical knowledge. For this second teaching unit, a blocked seminar at Venice International University would be particularly helpful, allowing for intense discussion and teamwork to develop and test the methodological designs necessary to overcome current existing research deficits. 
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